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Outline B2B - Interactive Supply Company
Crafting a Visual Story

NGO - LiveDead
Cultivating Brand Cohesion Across the World

B2B - Windwalker XP
Bringing the Brand into the Assets

B2B - Square 2 Marketing
Updating the Brand Across All Materials



B2B

Interactive Supply Company
Crafting a Visual Story



At a 
glance
Brief: Recreate brand and narrative 
and develop that into a consistent 
visual story throughout digital assets.

My Involvement:

- Art Direction
- UX Design
- UI Design
- Illustration
- Storytelling
- Animation
- Led stakeholder meetings to 

develop brand narrative



Homepage



Interior Pages



Ads, Email Headers, etc.



Project Flow

Utilize all new assets 
for ads, landing 

pages, and website.

IMPLEMENT

Package all assets 
and hand off to 
development. 

LAUNCH

Design 100+ custom 
illustrations to use on 

site and throughout 
marketing materials 

with new brand 
narrative

DESIGN

Create custom 
artwork pieces and 

present to global 
stakeholders and 
various website 

mockups

IDEATE

Help stakeholders 
develop a brand 

voice and narrative 
through a series of 

initial meetings and 
competitor analysis

STRATEGY

Learn stakeholders 
desires and goals for 

the site through 
initial meetings and 

interviews

DISCOVERY



Project 
Results

Results:

- Satisfied Stakeholders
- Increase in Site Traffic
- Increase in Lead Generation

What I Learned:

- Communicate often with 
team members about 
design direction

- Ask hard questions to gain 
the most clarity



NGO

LiveDead
Cultivating Brand Cohesion Across the World



At a 
glance
Brief: Bring brand cohesion across nine 
global regions through commissioned 
digital artwork and design

My Involvement:

- Art Direction
- UX Design
- UI Design
- Graphic Design
- Led Stakeholder meetings 

around the world



Custom Artwork



Homepage and 
Interior Pages



Project Flow

Design 50+ pages, 9 
custom artwork 

pieces, and several 
brand assets for 

website and print 
materials

IMPLEMENT
Package all assets 

and hand off to 
development. 

Oversee QA. Train all 
stakeholders 
worldwide on 

website

LAUNCH

Design flexible 
website templates, 

refine regional 
artwork, test 

prototypes with 
stakeholders

DESIGN

Create custom 
artwork pieces and 

present to global 
stakeholders and 
various website 

mockups

IDEATE

Create art direction 
and present to 

creative director and 
main organization.

STRATEGY

Lead global 
stakeholder 

meetings. Run 
competitor analysis. 

Establish 
benchmarks.

DISCOVERY



Project 
Results

Results:

- Happy Stakeholders Across 
Nine Regions Around the 
World

- Increase in Site Traffic

What I Learned:

- How to work with a third-party 
creative director

- How to create brand cohesion 
throughout multiple autonomous 
sub-brands across the world



B2B

Windwalker XP
Bringing the Brand into the Assets



At a 
glance
Brief: WindwalkerXP needed a new 
website and assets to develop brand 
awareness for their brand new Saas 
product. They needed help in 
discovering the need and importance in 
unfolding their brand aesthetic in the 
product to their marketing materials.

My Involvement:

- UX Design
- UI Design
- Messaging
- Design Strategy



Before



After



Infographic & 
Designed CTAs



Project Flow

Work design 
direction into all 

existing and future 
assets through 
prototypes and 

mockups

IMPLEMENT

Package all assets 
and hand off to 
development. 
Oversee QA

LAUNCH

Work messaging and 
branding throughout 
new designed assets. 

Present to 
stakeholders

DESIGN

Collaborate to 
develop a series of 

messaging graphics 
to be the design face 

of the brand

IDEATE

Work with 
stakeholders in 

developing brand 
awareness and 
credibility as a 

startup

STRATEGY

Discover 
stakeholders’ goals 

and objectives

DISCOVERY



Project 
Results

Results:

- Stakeholder happy about 
art direction for their brand 
and ongoing assets

- Website currently in 
development

What I Learned:

- Working cooperatively on 
design strategy

- How to unfold branding from a 
SaaS product into marketing 
assets



B2B

Square 2 Marketing
Updating the Brand Across All Materials



At a 
glance
Brief: Square 2 needed to update their 
website look and feel as well all 
connected assets (blogs, videos, white 
papers, infographics, tip sheets, social 
media assets, emails, etc.). They 
needed a fresh design that could be 
flexible enough to massage throughout 
all existing and future assets.

My Involvement:

- Collaborate with 
copywriters, editors, and 
developers for a universal 
solution

- Brand Strategy
- Information architecture
- UX/UI Design
- Graphic Design
- Messaging 
- Lead stakeholder meetings



Homepage



Interior Pages



Reimagined 
Mobile Nav



Email Headers



Project Flow

Work design 
direction into all 

existing and future 
assets through 
prototypes and 

mockups

IMPLEMENT

Hand off and QA all 
assets, brand guide, 

and direction 

LAUNCH

Iterate on design as 
new templates, etc 

are needed

ITERATE

Lead design direction 
implementation 

based off 
stakeholders’ 

decision

DESIGN

Create several 
iterations of a fresh 

brand feel to present 
to stakeholders

IDEATE

Run a competitive 
design/UX audit to 

find white space 
where new brand 

aesthetic could stand 
out

STRATEGY

Discover 
stakeholders’ goals 

and objectives

DISCOVERY



Project 
Results

Results:

- Stakeholders are happy 
about art direction for their 
brand and ongoing assets

- Successful launch with 
increased website traffic 
and conversions.

What I Learned:

- How to find a design direction 
that satisfies a challenging client

- Finding design whitespace in the 
B2B marketing space in line with 
stakeholders’ particular desires



Thanks for viewing!


