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OU‘" i ne B2B - Interactive Supply Company
Crafting a Visual Story

NGO - LiveDead
Cultivating Brand Cohesion Across the World

B2B - Windwalker XP
Bringing the Brand into the Assets

B2B - Square 2 Marketing
Updating the Brand Across All Materials



B2B

Interactive Supply Company

Crafting a Visual Story



At a My Involvement:

- Art Direction

glance . X bosir

- UI Design
: : - TIllustration
Brief: Recreate brand and narrative )
and develop that into a consistent - Storytelling
visual story throughout digital assets. - Animation

- Led stakeholder meetings to
develop brand narrative



Still hesitant? Nervous?

Wo get .

need for your website
g ittouches.

ur website.

Looking for direction? We can get you
where you need to be.

ite's the worst.

t. You need direction. We getit. And we can be
rward in making your website an asset, not a

We provide personalized guidance for your journey
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Web Plottorm Dosign & Deveiopment & Toch Support Ongoing Solutions

Is your project so large you
don't know where to begin?

o It et it

We love to solve problems
for large scale web platforms.

r website to deliver results

g0 any
s0me light on the issue.

0 you've 566 Naving 10 the down of G New day.
¥ This costs too much.

often, xp )

panies y pany. Our rate

Homepage veonpe

export data in as fast as 30 minutes.
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User Mannina

Interior Pages

Story Discovery

Experience Design
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Mere's whot's on your plote

Client Collaboration

Continual Peace of Mind




Livestream .
Events Livestream
E Smooth Streams Ahead EventS? E

R | We do that, too.
Uvesses ity Sl Your web team.

Web problems solved.

~
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Consulting?
Eliminate Thousands of
Marketing Technology Simplified Dollars in Digital Waste 7‘-

We eliminated over $318,000 in
digital waste for our clients just

Lot's!
S5 | Your web team. Your web team. last year Build your business,
not your website.

Build your business,

Ads, Email Headers, etc.




Project Flow

DISCOVERY STRATEGY IDEATE DESIGN IMPLEMENT

Help stakeholders Create custom Design 100+ custom
Learn stakeholders X . .
. develop a brand artwork pieces and illustrations to use on -
desires and goals for N ) X Utilize all new assets Package all assets
. voice and narrative present to global site and throughout X

the site through ) ) X for ads, landing and hand off to
e . through a series of stakeholders and marketing materials X
initial meetings and s . X ) 3 pages, and website. development.

interviews initial meetings and various website with new brand

competitor analysis mockups narrative




Project
Results

Results:

- Satisfied Stakeholders
- Increase in Site Traffic
- Increase in Lead Generation

What I Learned:

- Communicate often with
feam members about
design direction

- Ask hard questions to gain
the most clarity



NGO
LiveDead
Cultivating Brand Cohesion Across the World

LIVE | DEVD



At a My Involvement:

- Art Direction

glance . X bosir

- UI Design

: : : : - Graphic Design
Brief: Bring brand cohesion across nine ,
global regions through commissioned - Led Stakeholder meefings

digital artwork and design around the world
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Homepage and
Interior Pages

PDEVD

OAD

We launch teams that plant churches among the unreached.

Thousands of people

My

ple
y single day
b have never

The whole
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18 million people
haven't heard
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Project Flow

DISCOVERY

Lead global
stakeholder
meetings. Run

competitor analysis.

Establish
benchmarks.

STRATEGY

Create art direction
and present to
creative director and
main organization.

IDEATE DESIGN IMPLEMENT LAUNCH

Create custom
artwork pieces and

present to global

stakeholders and

various website
mockups

Design flexible
website templates,
refine regional
artwork, test
prototypes with
stakeholders

Package all assets
and hand off to
development.
Oversee QA. Train all
stakeholders
worldwide on
website

Design 50+ pages, 9
custom artwork
pieces, and several
brand assets for
website and print
materials



Project
Results

Results:

-  Happy Stakeholders Across
Nine Regions Around the
World

- Increase in Site Traffic

What I Learned:

- How to work with a third-party
creative director

-  How to create brand cohesion
throughout multiple autonomous
sub-brands across the world



B2B

Windwalker XP
Bringing the Brand into the Assets

WINDWALKERXP®™



At a My Involvement:

- UX Design

g Iq nce - UI Design

- Messaging

Brief: WindwalkerXP needed a new Design Strategy
website and assets to develop brand
awareness for their brand new Saas
product. They needed help in
discovering the need and importance in
unfolding their brand aesthetic in the
product to their marketing materials.



What is WindwalkerXP™?

What are PowerSkills™?

ioteigenc, behaviral intecacion,and eaden sk to improve

aiize s e, eteion, and Compredenson

Why WindwalkerXP™?

WindwalkerXP ™ will keep employees engaged and will increase retention, while decreasing turnover. The
average cost of i their ‘vision for

as well as teach others, leading to:

Request a Demo

+ Ure okt ot of ot ot estures 10m ooe of 0 exgars.
+ Wit acess 10 60 OO Pomerias™
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PEOPLE. CULTURE. PERFORMANCE.
Unlock the Power
of Growth

Create  winning culture with a game-ch:
platform that fosters personsl sad professionsl success.

START Arme AL

8 O ¥ {:ziCodelat

WindwalkerXP™ drives transformative growth that
benefits everyone with courses that develop critical
social-emotional skills.

Generate Big Results @ D"‘m"mm

H Gamitied Content

The Next Phase of Development

Everyone Wins

Everyone Wins

Learn, Share, Grow
=] = )
33% t"]% 89% T96%

You've Got the Power

VIEW THE I

The Power of PowerSkills™

Grow Your People, Grow Your Company, Grow
Your Clients

Hospitality

Human Resources
Heaitheare
Better Together

“Exceptionsl content 3nd course materials.”

Xy Parde, Cxecutive Vice Prosident, A1 R Sedions

Grow Your People, Grow Your Company, Grow
Your Clients

‘ Hospitaiity

g Edvcation

|

Better Together

“Exceptional content 303 course materials”

Xyt Pardo Executivs Vice Presiéent, 2118 Sobions

Pricing That’s on Point

Buitd a winsing 8 €ost that works foe you. Find snnus! WindwalkerXP™
subscription options for small and large companies for access 1o

V/ 6 current PowerSkills™ and future updates
VoA peer

\/ Gamified rewards and leveling systems.
v/ Reporting tools

V/ Year-round technical support




Eve ryo he B en ef i t S Learn how WindwalkerXP™ helps you cultivate st

leaders and drive transformative organizational
How Development Improves Company Culture growth.

Productivity Retention

Empower team members to perform Address the needs of today’s workforce by
at their best through interactive providing specific techniques to

critical thinking scenarios to help " understand, use, and appreciate the role of
define and achieve desired outcomes emotional intelligence at work and in life.

Efficiency Power Organizational Success Satisfaction

Educate your employees on proven time Give employees access to in-demand

management, goal-setting, and decision- Give your employees the tools to create a winning skills and the confidence to grow with a

making methods, delivered in short-form 2 culture, even with busy daily routines. design that celebrates achievement and

lessons built for maximum retention. % unlocks new levels as they progress.

WindwalkerXP™ delivers powerful social-emotional
learning (SEL) through interactive, bite-sized

Quality \o/ > lessons that encourage reflection and retention. Communication

Improve performance and customer ; Guide your team to navigate challenges

satisfaction with specific real-life examples Support your team’s development through together with practical conflict resolution
I f h . & that help employees practice problem ’ PowerSkills™ and see big results for your and teamwork strategies, plus a discussion
n Ogra p IC solving and effective communication. organization in these eight critical areas. forum to share what they've learned.

Designed CTAs

Recruitment \ @ Collaboration

Attract top talent with a team educated I ~\ Build up team performance through

on key diversity, equity, and inclusion 0' modules that define and model

(DEI) concepts through focused lessons (2 2 constructive criticism, active listening,
se. / and shared accountability.

Everyone Benefits

Learn how WindwalkerXP™ helps you cultivate strong
leaders and drive transformative organizational
growth.

The Power of PowerSkills™
Unlock personal and professional growth that WINDWALKERX®™

FIND OUT HOW

benefits everyone with essential soft skills for
building strong leaders and a winning culture.

FIND OUT HOW



Project Flow

DISCOVERY STRATEGY IDEATE DESIGN IMPLEMENT

s t:::l::l‘:;:: in Collaborate to Work messaging and

Discover . develop a series of branding throughout
) developing brand
stakeholders’ goals

Work design
direction into all Package all assets
existing and future and hand off to
and objectives awar.er.u:zss S to be the design face Present to assets through development.
credibility as a of the brand stakeholders prototypes and Oversee QA
startup mockups

messaging graphics new designed assets.




Results:

- Stakeholder happy about
art direction for their brand
and ongoing assets

P rOj eCT - Website currently in

development

Resu Its What I Learned:

- Working cooperatively on
design strategy

- How to unfold branding from a
Saa$S product into marketing
assets



B2B

Square 2 Marketing
Updating the Brand Across All Materials

SQUAREF-



My Involvement:

At q - Collaborate with

copywriters, editors, and

g ICI n Ce developers for a universal

solution

- Brand Strategy
Brief: Square 2 needed to update their - Information architecture
website look and feel as well all :
connected assets (blogs, videos, white - UX/UI Design
papers, infographics, tip sheets, social - Graphic Design
media assets, emails, etc.). They - Messaging
needed a fresh design that could be
flexible enough to massage throughout
all existing and future assets.

- Lead stakeholder meetings
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Interior Page s

SQUAREF
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Reimagined
Mobile Nav

SQUAREP-

Strate®y + Tactics +

+

Campaigns  + ‘m:&\‘/mk(’;‘w =

™ THE
REVENUE
GENERATION
SYSTEM ™

Get consistent results and scale your
business with an easy-to-use system
that helps clarify goals, gain traction and
increase revenue through simple, proven
and practical tools.

| Let’s Talk |
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THE LATEST

HubSpot Product (‘%
Update News — _,/
\\10 N\ORE FROM SQUAREP

Ranc.....
&' Marketing

An Email Newsletter TRY AN
EMAIL BLAST!

3
Email Header R a n d O m
o °“Marketing @

An Email Newsletter




Project Flow

DISCOVERY STRATEGY IDEATE DESIGN IMPLEMENT ITERATE

Run a competitive . ) . Work design
N ., Lead design direction . ..
. design/UX audit to Create several ) : direction into all .
Discover . . ) implementation . Hand off and QA all Iterate on design as
) find white space iterations of a fresh existing and future )
stakeholders’ goals based off assets, brand guide, new templates, etc
.. where new brand brand feel to present . assets through : )
and objectives . stakeholders and direction are needed
aesthetic could stand to stakeholders prototypes and

decision
out mockups




Project
Results

Results:

Stakeholders are happy
about art direction for their
brand and ongoing assets
Successful launch with
increased website traffic
and conversions.

What I Learned:

How to find a design direction
that satisfies a challenging client
Finding design whitespace in the
B2B marketing space in line with
stakeholders’ particular desires



Thanks for viewing!



